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PRODUCT OVERVIEW

“Futrix software is extremely powerful and easy to use.
We are continuously amazed at the level of flexibility
the software provides and how well it can be tailored
for our specific business needs.”

Adnan Vora
Vice President, Application Development, HDMS - Health Data Management Solutions
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“Futrix
provides a very
comprehensive
set of tools for
analysis and
reporting. We
also find it easy
to customize
the product to
suit our exact
requirements.”

Rob Ashmore
Senior Data Analyst
BUPA Australia Group
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Futrix is a web based business intelligence software solution with a comprehensive set of tools for analysis
and reporting. Futrix offers easy access to information for business users. Futrix provides the freedom
to navigate and explore information in an unconstrained way, enabling users to get faster answers and
become more self-sufficient.

Futrix delivers to you:

.

Quick and easy access to information

Intuitive look-and-feel that can be adapted to your branding
Navigation without pre-defined constraints

Visual discovery using tabular views, graphs, heat mapping and geographic maps
User defined dashboards with actionable email alerting
Shareable results in several popular document formats
Seamless integration with existing data and security infrastructure

Rapid deployment and management from any web browser

Reduced IT development and support costs with users becoming more self-sufficient
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